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Creative Web Services

Evaluation

theme and contribute further information.
* A web site should make a positive contribution to the Internet.
* A web site should contain a copyright notification and policy.
* A web site should contain an on-line Privacy Policy.
* A web site should make available an on-line Ethics Policy.
« Ifinformation is collected, COPPA must be addressed.
* A web site should be updated regularly.
* A web site should be free from spelling/grammatical errors.

Evaluation

* A web site should have cross browser compatibility.

* A web site should use graphics that enhances the content.

* The load time for each web page within a web site should be
reasonable. Reasonable would be 45 seconds or less at a
modem speed of 56k bps.

* A web site should use a colors that are pleasing to the eye.

* A web site should not contain "Under Construction" Signs.

All web sites are "Under Construction" due to the nature of

the medium.

Evaluation

* A web site should not require the use of the Back button.

* A web site should contain a site map if all navigation links are
not available on all pages.

* A web site should not contain interior broken links.
* A web site should not contain exterior broken links.

 Contact information should be easy to access at all times
within a web site.




Evaluation

* All pages should be free of "error" messages after being loaded.
* A web site should not disable the right click on a mouse.

* A web site should not require a user to download plug-ins to view
the web site properly.

* Ifa web site contains music, the user should be able to turn it off.

* All links to external sources should open in new browser windows.
 All images should contain -alt-, -width-, and -height- tags.

 All pages should be free from extraneous HTML code.

* All web site pages should be individually titled.
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Amazon, Yahoo and Online Malls L/
Reciprocal Links

Award Submission Beyond AdvertiSing

Paid Ads




promotion and distribution of ideas,
goods and services to satisfy

customers. cfdecariboo.com/glossary.htm
Advertising

The business of drawing public
attention to goods and services

wordnet.princeton.edu/perl/webwn

Marketing
Communication

Personalized

Traditicnal Mass General Online
Broad Marketing Approaches
Offline Online

Communications Media

EXHIBIT 6.2 Framework for Marketing Communications

—
EXHIBIT 3.2 The Four ey Environments and the “Sweet Spot”
for Market Opportunity

Marketing
Communication
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Marketing

Communication

* Salesfoce * Personalizes permission e-mail

* Direct mai + Personalized recommencations
* Telemarketing * Personalizes aavertisements
* Gustomer service regresentatives * Personalizes webpages

= Personaliced e-cormmerce slores

Trawilional Mass Markeling General Approaches

* Telewsion *Banner ads

* Redio *E-mail

*Prot * Viralmarketing

* Bilboards * Portal sponsorship/exclusive agreements

» Asscciate programs

* Oniine and offine parmerships
= Customer infomiation

» Online transaciions.

EXHBIT 5.3 Tie Faur Categosies of Commumications
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EXHIBIT .11 Online Branding Choices

¢ Podcasts

* Online Video Advertising
* On-Demand Media




