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PerfectingPerfecting
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EvaluationEvaluation

Content Criteria
• A web site should have a clearly stated purpose. 
• At least 75% of a web site should have substantial content.
• Links to other web sites should enhance the main web site's 

theme and contribute further information.
• A web site should make a positive contribution to the Internet.
• A web site should contain a copyright notification and policy.
• A web site should contain an on-line Privacy Policy. 
• A web site should make available an on-line Ethics Policy. 
• If information is collected, COPPA must be addressed.
• A web site should be updated regularly. 
• A web site should be free from spelling/grammatical errors.

EvaluationEvaluation

Design Criteria
• A web site should be optimized for screen resolution of 

1024 x 768 and also work well for 800 x 600.
• A web site should not require the use of horizontal scroll bars.
• A web site should have cross browser compatibility.
• A web site should use graphics that enhances the content.  
• The load time for each web page within a web site should be 

reasonable.  Reasonable would be 45 seconds or less at a 
modem speed of 56k bps.

• A web site should use a colors that are pleasing to the eye.
• A web site should not contain "Under Construction" Signs.  

All web sites are "Under Construction" due to the nature of 
the medium.

EvaluationEvaluation

Navigation Criteria
• The viewer should be able to discern through the navigation 

system the general content of a web site.
• A web site should contain a uniform navigation.
• A web site should not require the use of the Back button.
• A web site should contain a site map if all navigation links are

not available on all pages.
• A web site should not contain interior broken links.
• A web site should not contain exterior broken links.
• Contact information should be easy to access at all times 

within a web site.
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EvaluationEvaluation

Technical Criteria
• A web site should have a well thought out Meta Description tag.
• A web site should have a well ordered Meta Keyword tag.
• A web site should never cause a user's computer to freeze or crash. 
• All pages should be free of "error" messages after being loaded.
• A web site should not disable the right click on a mouse.
• A web site should not require a user to download plug-ins to view 

the web site properly.
• If a web site contains music, the user should be able to turn it off.
• All links to external sources should open in new browser windows.
• All images should contain -alt-, -width-, and -height- tags.
• All pages should be free from extraneous HTML code.
• All web site pages should be individually titled.

Success Index
times searched
-vs-

listed pageslisted pages

Searched/Listed X 1000

http://inventory.overture.com/d/searchinventory/suggestion/

KeywordsKeywords
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KeywordsKeywords Word TrackerWord Tracker

Word TrackerWord Tracker Word TrackerWord Tracker
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AdvertisingAdvertising
Your SiteYour Site

Search Engines
Directories
Push - Pull
Banners
Pay per Click
Pay for Placement
Yahoo/Amazon/Malls
Awards
Links

Online OptionsOnline Options

Search EnginesSearch Engines

MSN

Google

Yahoo!
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OptimizationOptimization

• Individual page content must 
be < 250 words

• Max focus is 4 keywords
• The main keyword must be 

repeated 4 times, 3 for the rest
• All aspects of the page must 

contain the keywords

Free SubmissionFree Submission Paid SubmissionPaid Submission
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SEO & S ProgramsSEO & S Programs SEO & S ProgramsSEO & S Programs

Pay per ClickPay per Click Pay per ClickPay per Click

Pay per ClickPay per Click Google Google AdSenseAdSense
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Email MarketingEmail Marketing Email MarketingEmail Marketing

Email ListsEmail Lists NonNon--Email MailingsEmail Mailings

ClassifiedsClassifieds Yellow PagesYellow Pages
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BannersBanners

Banner creation with sales value is 
important for click thru rate.

Free BannersFree Banners

Paid BannersPaid Banners Paid BannersPaid Banners

OtherOther

Web Rings
Newsgroups
Message Boards
Amazon, Yahoo and Online Malls
Reciprocal Links
Award Submission
Paid Ads

MarketingMarketing
Your SiteYour Site

Beyond AdvertisingBeyond Advertising
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Web Site MarketingWeb Site Marketing

Marketing
This is the process of planning and 
executing the conception, pricing, 
promotion and distribution of ideas, 
goods and services to satisfy 
customers.   cfdccariboo.com/glossary.htm

Advertising
The business of drawing public 
attention to goods and services  
wordnet.princeton.edu/perl/webwn

Sweet SpotSweet Spot

4 Ps of Marketing4 Ps of Marketing

• Product
• Price
• Place
• Promotion

Marketing Marketing 
CommunicationCommunication

Marketing Marketing 
CommunicationCommunication

Individualized

Audience
Focus

Broad

Offline Online

Communications Media

Marketing Marketing 
CommunicationCommunication
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Online BrandingOnline Branding

Who do you 
want to target?

What service 
are you offering 

them?

What value do 
you want to 

derive from your 
online presence?

What part of 
brand equity do 

you want to 
build?

““Waves of the FutureWaves of the Future””

• PageRank by Google
• Webinars
• Blogs
• Podcasts
• Online Video Advertising
• On-Demand Media


